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MARKETING THAT MATTERS
We’re in the business of pushing good, marketing what’s admirable and 
advertising what’s right. We put our strategic and creative fire power to use and 
empower our clients to make a difference for people and the communities where 
they live. Whether its building life-changing experiences, advancing better health, 
promoting opportunity, or crafting messages of hope, JacobsEye is fiercely 
focused on creating marketing that matters.

SERVICES

Marketing & 
Brand Strategy
Marketing campaign strategy 
and execution, recruitment 
marketing, brand development, 
brand identity and visualization

Creative & 
Production
Design, copywriting and 
production for all media formats: 
audio, video, print, digital, social
media and web design

Marketing & Strategic 
Communications
Media planning and buying, 
public relations, social media 
management, content marketing

Market Research & 
Analytics
Qualitative and quantitative 
research, data analytics

Events & 
Conference Planning
Turnkey event and conference 
production and management 
from local to national 
touring events
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NAICS CODES
541810 - (primary) Advertising Agencies
541613 - Marketing Consulting Services
512110 - Motion Picture and Video Production
541430 - Graphic Design
541830 - Media Buying Agencies
541840 - Media Representative
561920 - Convention and Trade Show Organizers

541910 - Marketing Research & Public Opinion Polling
541511 - Custom Computer Programming Services & Web Design
541820 - Public Relations Agencies
519130 - Internet Publishing and Broadcasting Web Portals
541512 - Computer Systems Design Services
611430 - Professional and Management Development Training



Air National Guard (ANG)
Branding, Advertising, Digital, PR, Experiential
Re-launched the ANG brand after an almost 3 year marketing 
hiatus. Increased brand awareness 5 fold in18 months with an 
integrated multi-channel national media effort, coupled with 
targeted experiential activations in 135 markets.  The campaign 
was supported with robust social media initiatives and a 
redesigned website.  Campaign generated over 4.7 billion 
impressions and resulted in the ANG achieving its recruitment 
goals for FY 2019, the only military branch to do so.

Centers for Disease Control & Prevention
Digital Production, Public Relations, 
Multi-Media Planning, Digital and Social Media
Developed a national multi-media campaign to influence 
high-risk individuals in rural areas and specific ethnic groups 
in major metro areas to reduce their chances of being afflicted 
with Type 2 Diabetes. The campaign featured real life target 
audience success stories and contributed to increases in 
participation in physical activity and healthy eating programs. 

The Coca-Cola Company
Branding, Research, Analytics, Creative, 
Digital, Experiential
Orchestrated a 100 year gala celebrating the signature 
design of Coca-Cola’s contour bottle. The event was 
highlighted by special brand activation moments and 
appearances from Earvin “Magic” Johnson and other 
celebrities. JacobsEye also produced related video 
content deployed worldwide for Coca-Cola. The event 
successfully raised $250,000 for inner-city youth initiatives. 

CLIENTS AND EXPERIENCE

That’s Not Cool
Branding, Advertising, Creative, Digital, 
Experiential, Communications
Created communications and an event-based campaign to 
educate and empower teens to identify and combat online 
digital abuse. Provided smart tools to help teens share the 
information with peers. The cross-country campaign used 
guerilla media stunts at popular teen events to stimulate 
thinking and initiate conversations about digital violence.

OTHER CLIENTS INCLUDE:
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